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Interview Topics

The interview involves discussing a topic selected in advance by the applicant, presenting their own
conclusions, and participating in a question-and-answer session.
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The meaning of sustainable business transformation - changes in strategy, operations, culture
and value creation for long-term sustainability;

The Sustainable Development Goals (SDGs): their purpose, key objectives and the role of
business in supporting their achievement through responsible strategies, operations, innovation,
partnerships and measurable action;

Artificial Intelligence in Sustainable Business - applications, opportunities and ethical risks.
The main drivers of sustainable change - climate risks, regulation, customer expectations,
technology and competition;

Climate transition and the low-carbon economy - possible changes in business models, energy,
production and customer demand;

Business and human rights - protection of employees, communities, customers and people
throughout the supply chain;

The sustainable supply chain - the combined management of economic efficiency, social
responsibility and environmental performance;

Product life-cycle management - design, sourcing, production, transport, use and end-of-life
decisions;

Green logistics - cleaner transport, efficient routes, sustainable packaging, warehousing and
reverse logistics;

Efficient use of resources - saving energy, water and materials while reducing emissions and
waste,

Responsible supplier selection - balancing quality, price, environmental, social and ethical
criteria;

Sustainable product design - durability, repairability, lower resource use and planning for the end
of a product’s life;

Sustainable marketing - creating genuine sustainable value, communicating responsibly and
building consumer trust;

Marketing, green advertising and consumers - the influence of advertising on awareness, trust,
choice and responsible communication;

Sustainable consumer behavior - price, quality, knowledge, availability, convenience and
personal values;

Social marketing - the use of marketing approaches to support behavior change that benefits
society;

SDGs 12 and responsible consumption and production - resource efficiency, waste reduction,
responsible product choices and public awareness;

Finances and sustainable investing - combining financial performance with measurable social or
environmental benefit;

Stakeholder participation in research - local knowledge, different perspectives, inclusion, trust
and the legitimacy of decisions;

Gender equality and sustainable development - equal participation, leadership, access to
resources and improved social, economic and environmental outcomes.
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